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2019 was a successful year for many in the 
events and entertainment industry, but none 
of us could have predicted what 2020 would 
bring. In the space of a few short days in March, 
we watched as venues were ordered to close, 
staff were sent home, tours were cancelled, 
livelihoods were turned upside down and our 
industry came to a grinding halt.  

While weeks turned into months, PLASA acted 
to represent members’ interests, taking a central 
role in raising awareness of our industries 
plight to Government as well as gathering 
statistics and sharing practical information. 
While members concentrated on survival, we 
made the decision not to go ahead with the 
2020 AGM. However, we do plan on hosting 
one next year, whether in person or in virtual 
format. We also decided to postpone Governing 
Body elections this year to maintain stability for 
PLASA and its members during this crisis. 

Despite huge pressure on their own businesses, 
members have given their valuable time to 
work tirelessly through the pandemic. Whether 
contributing to political lobbying, representing

A WORD FROM THE PLASA 
CHAIR

the industry in the media, or providing funds 
to raise awareness, members have worked 
together to further our common interests.     

With vaccines being rolled out, pilot 
performances, and Government inquiries into 
event safety, there is a cautious glimmer of 
hope that the industry will begin re-opening. I 
look forward to the day we can all meet again 
and raise a glass together to celebrate the 
return of events and entertainment.   

Finally, I would like to thank the team at 
PLASA for their huge effort and dedication in 
supporting members and the wider community 
in its time of need. Thanks also to all the 
members who have rolled up their sleeves, got 
involved and contributed to the international 
effort to safeguard our beloved industry. 

Adam Blaxill
Chair of the PLASA Board
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HELPING OUR 
MEMBERS IN 
2020

This year, the events and 
entertainment industry 
has been impacted like 
never before.

In the face of these 
new challenges, PLASA 
is working with our 
membership community 
to safeguard the future of 
our unique industry. 
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Since March, PLASA has represented the interests of the industry while equipping members with the 
latest information and resources.

We published dedicated COVID-19 webpages which are constantly being updated in line with 
Government legislation, and we created members-only groups on social media allowing members 
to seek and share advice with one another.  Additionally, throughout the year we have sent regular 
emails to members detailing important industry and government news. 

Behind the scenes, we increased government communications and reached out to organisations in the 
UK, Europe and beyond to strategise on how to protect our industry and speak with a cohesive voice. 

www.plasa.org/coronavirus

RESPONDING TO A GLOBAL 
PANDEMIC
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Right from the start of the national restrictions in March, we worked hard to get your voice heard at 
Government level through communications with the DCMS, BEIS and DIT.

To add strength to our calls for further support, we gathered supportive evidence of how essential our 
industry is and how severely we have been impacted. This included our supply chain infographics and 
regular surveys which you generously completed throughout the year.

We have been an active force in discussing solutions for the future of live events. Recently, PLASA MD 
Peter Heath gave evidence to the House of Lords Economic Affairs Committee, and we contributed to 
the DCMS Select Committee Enquiry.  

www.plasa.org/coronavirus 

GETTING HEARD BY 
GOVERNMENT
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As soon as PLASA became aware of the devastating impact the pandemic was having on our industry, 
we began conducting surveys to gain an accurate understanding of how far the devastation reached. 

The surveys allowed us to build a picture of how severely businesses were being impacted and how 
many thousands of jobs were at risk, and we use this vital data as evidence when communicating with 
the Government and media.

We have been able to demonstrate that Government support schemes such as local authority grants 
and the Cultural Recovery Fund have not been reaching businesses in the events sector, and whilst 
there’s no easy solution, we have evidence to support our calls for further support. 

View the survey reports at www.plasa.org/coronavirus 

SURVEYING THE IMPACT OF 
THE CRISIS
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In May, PLASA launched #WeMakeEvents with the aim of amplifying the industry’s voice and gaining 
further government support. The campaign soon grew into a collective of businesses, organisations, 
freelancers, and public figures that reached around the globe. 

We published the first campaign video in July which received over 17,000 views. Then throughout 
the rest of 2020, #WeMakeEvents staged activations around the world, including the Red Alert Day of 
Action on 11 August, the Global Action Day on 30 September, and Survival in the Square from 26-31 
October. Each event shining a light on our industry and showcasing how creative and skilled we are. 

We continue to work with many of our members on the campaign which has become a central force 
for the industry, with productive political progress, international growth, and charitable donations 
which now stand at over £250,000.

www.plasa.org/we-make-events 

#WEMAKEEVENTS
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#WeMakeEvents featured on both the national BBC News at 6pm and 10pm, and on BBC Breakfast. 
Plus, ITV News televised a special report on the industry, shining a light on the “hidden army of 
workers behind famous music venues”. 

Across the airwaves, #WeMakeEvents was the focus of discussion on BBC Radio 6, BBC Radio 4 as well 
as countless regional stations. And several publications have covered the campaign too, including the 
Daily Mail, the Times, the Mirror, and the Guardian.

A growing number of recording artists have live-streamed special performances to raise money for 
the campaign and it’s chosen charities, including Amy Macdonald, Niall Horan, and Frank Turner. The 
support on social media has proved just as impactful with the likes of Radiohead, Coldplay, Carl Cox, 
Fatboy Slim, Noel Gallagher, Emily Eavis, and Annie Mac endorsing #WeMakeEvents. 

www.plasa.org/we-make-events 

IN THE HEADLINES
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“The live sector is in crisis. 
Today Noel Gallagher’s High 

Flying Birds join #WeMakeEvents 
to support to protect our industry”

- Noel Gallagher
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In October we hosted PLASA Online, a five-day programme of talks, panels and presentations designed 
to help industry professionals navigate the COVID crisis and the changing landscape of live events and 
entertainment. 

Over 3,000 watched the sessions live, a number which doubled as people continued to watch 
the sessions on ‘catch-up’ for a few weeks after. The sessions covered essential topics such as live 
production in the COVID environment, the future of virtual events, Brexit, and mental health. There 
were also daily sessions which provided members with commercial opportunities to promote their 
latest products and solutions.

We are now working to create similar online events until we can meet again face-to-face. Whatever the 
world throws at us, we remain committed to connecting the industry and promoting skills. 

www.plasashow.com/plasa-online 

PLASA ONLINE
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LSi and LSA continue to lead the industry with essential coverage of innovative technology and the 
changing the face of live events and entertainment.

Both magazine teams have worked hard to publish regular editions throughout the pandemic and are 
constantly updating their online resources to signpost professionals to relevant industry causes. And 
amidst all this, LSi have recently celebrated their 35th birthday! 

Read the latest issue and explore the archives online:

www.lsionline.com 
www.lightingandsoundamerica.com

PUBLISHING THROUGH THE 
PANDEMIC
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Throughout 2020 we have maintained our global connections to support our international members. 
We are particularly aware of needing to keep communication channels open as we enter the post-
Brexit era. 

PLASA is present in weekly global meetings as part of #WeMakeEvents and we are proud that our 
Manufacturer Representative Koy Neminathan co-ordinates the campaign’s international activities. 

As a member of Pearle, we continue to work on Ecodesign and RoHS, communicating directly with the 
European Commission. We also have representatives on CEN and British Standards groups.

We remain committed to improving skills and safety across the global industry: we completed a 
two year Erasmus project in 2019 on vocational production standards, we presented on NRC rigging 
at Milan Music Week and the Polish Rigging Conference, and we have hosted PlugFest, a lighting 
interoperability convention in Lille, France over the past two years.

PLASA AROUND THE GLOBE

The road to Brexit has been a rocky one and 
even though only Parliament can provide 

the answers, we have aimed to support our 
members with two workshops in London 

and Leeds in January, member-only online 
resources, and virtual Q&A and seminar 

sessions this December.    

www.plasa.org/members-area
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THANK YOU 
FOR YOUR 
CONTINUED 
SUPPORT

We would like to thank 
each and every one of 
our members for playing 
a part in protecting our 
industry this year.

As the challenges 
continue into 2021, PLASA 
will be here to listen to 
our members and work 
to meet the needs of 
industry professionals.



2019 ACCOUNTS

Membership

With membership fees having remained 
unchanged since 2015, a small increase in 
membership numbers in 2019 resulted in 
increased membership income of 4%.

PLASA Events

PLASA London saw an increase in turnover of 
15% to £1,176,000 and a resultant gross profit 
of £573,000. PLASA Focus Leeds, in its 11th year, 
saw an increase in turnover of 4% and improved 
the gross profit to £275,000. Overall PLASA 
Events saw a rise in turnover of 4% and adjusting 
for PLASA Focus Glasgow, which didn’t happen 
in 2019, the rise was 12%. Total direct costs 
increased by 4%. Gross profit as a result increased 
by £16,000 to £516,000. 

Media UK 

Light & Sound International managed to 
continue to buck the downward trend in print 
advertising and achieved an 8% increase over 
2018. Digital media options in the portfolio 
continued to show healthy growth, which for 
2019 stood at 15%. The overall result showed 
an increase in turnover of 10%. Continued 
improvement to margins combined with 
additional cost savings resulted in a gross profit 
of £306,000 an increase of 20%. 

Media USA

Lighting & Sound America saw a fall in turnover 
of 4% on 2018. With a rise in costs of 4% the 
resulting gross profit amounted to £179,000 a fall 
of 28% on 2018.

Administration Costs

Costs decreased 1% to £908,000. 

Establishment Costs

Total establishment costs for 2018 amounted to 
£114,000, of which £99,000 relates to the lease 
of the US office in Manhattan. The balance is the 
associated costs of running Redoubt House in 
Eastbourne.

Financial Expenses

Adjusting for GDPR compliance costs incurred in 
2018, expenses remained on a par. 

Taxation

Due to the availability of trading losses brought 
forward, the UK still has no liability to UK 
Corporation Tax. PLASA Media Inc is subject to 
tax on its profits, which for 2019 amounted to 
£3,244.

Balance Sheet

The net worth of the organisation after another 
successful year amounts to £1,503,000 an 
increase of 21%. Cash reserves have also 
improved and stood at £1,060,000 at 31 
December. The loan to ESTA (formally PLASA 
NA) continues to be repaid and currently stands 
at £66,000. Net current assets amounted to 
£834,000 an increase of 51% on 2018.

 
Having achieved another year of healthy profit in 2018 and having put our 
finances in order over the last four years, we find ourselves in a position of 
strength to be able to continue supporting the membership through this 
unprecedented period of turmoil and uncertainty.
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Professional Lighting and Sound Association,
Professional Lighting and Sound Association Limited

PLASA Media Limited, PLASA Events Limited and
PLASA Media Inc

Combined Accounts for the year ended
31 December 2019

Professional Lighting and Sound Association

Combined Balance Sheet

As of 31 December 2019

£ £

Fixed asssets

Freehold Property 614,274 630,951

Equipment 55,176 58,059

669,450 689,010

Current assets

Stock - 680

Debtors 586,954 680,770

Loan to ESTA 66,186 70,750

Cash at bank and in hand 1,059,535 639,950

1,712,675 1,392,150

Current liabilities

Creditors 879,160 839,505

Net current assets 833,515 552,645

Total assets less current liabilities 1,502,965 1,241,655

Reserves

Profit and loss reserves brought forward 1,241,655 1,030,196

Profit for the year 261,310 211,459

1,502,965 1,241,655

2019 2018
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Professional Lighting and Sound Association

Combined Profit and Loss Account

For the year ended 31 December 2019

£ £ £ £

Income

Membership 266,055 256,320

PLASA Events 1,592,162 1,536,820

PLASA Media 746,943 680,341

PLASA Media Inc 1,032,179 1,071,138

Other 97,315 69,049

3,734,654 3,613,668

Cost of sales

PLASA Events 1,076,155 1,034,837

PLASA Media 440,850 427,301

PLASA Media Inc 853,045 822,061

Other 12,418  -

2,382,468 2,284,199

Gross profit

Membership 266,055 256,320

PLASA Events 516,007 501,983

PLASA Media 306,093 253,040

PLASA Media Inc 179,134 249,077

Other 84,897 69,049

1,352,186 1,329,469

Expenses

Administrative 908,133 913,367

Establishment 114,146 94,271

Financial 36,555 38,665

Depreciation 28,638 41,719

Interest paid - 891 

Interest received (92) (57)

1,087,380 1,088,856

Net profit before taxation 264,806 240,613

Taxation 3,496 29,154

Net profit after taxation £ 261,310 £ 211,459

2019 2018
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We report that we have satisfied ourselves that the financial information set out in the attached 
Combined Accounts for the year ended 31 December 2019, has been correctly extracted from the 
individual accounts of the respective companies.

We also confirm that on the basis of our examination work and the explanations given to us, in our 
opinion:

The Association’s accounts have in all material respects, been prepared from the underlying 
accounting records, and have been prepared in accordance with UK Accounting Standards.

The statutory accounts for the companies incorporated in the UK, have been prepared from 
their respective underlying accounting records and in accordance with the requirements of 
the Companies Act 2006.

The accounts for PLASA Media Inc, a company incorporated in the United States of America, 
have in all material respects, been prepared from the underlying accounting records and in 
support of the US Corporate Tax return.

OBC The Accountants Limited
Chartered Accountants
2 Upperton Gardens
Eastbourne BN21 2AH
Dated : 30 April 2020

Professional Lighting and Sound Association,

Professional Lighting and Sound Association Limited,

PLASA Media Limited, PLASA Events Limited

and PLASA Media Inc

Accountants Report - Combined Accounts

Clients Approval

We approve the Extract of Accounts and confirm that they contain a summary of the whole of the 
combined business transactions during the period shown.

Adam Blaxill - Chairman

Dated : 30 April 2020
Mark Surtees - Treasurer


